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66 Weare working to make sure that our products and communications support healthy living every day. 9%

Our approach

As part of our mission of providing quality and nutritious food and beverages that enrich consumers’ lives every day, we have been supportive of growing
consumers’ demands for more healthful and nutritious products. We are constantly investing in and developing new technologies and competencies to improve
the health and nutritional profile of our products, and we are incorporating health and nutrition specific criteria into product innovation and development.

We strongly believe that our marketing plays an integral role in our ability to support healthy consumer lifestyles and it should be governed by the highest ethics
and responsibility. It is important to us that our marketing practices promote our products responsibly, which is why we strive to be transparent with our consumers
by offering choice, providing credible and clear communications, and labeling to empower consumer purchasing decisions. We seek to market not only the taste of
a product or brand, but also the health and nutritional value, quality, and safety. All our products are labeled with nutritional and safe storage information, as well as
serving size and number of servings per item.

Empowering our consumers to make better-informed choices regarding the nutritional value of our products is further supported through our efforts to build health
and nutrition awareness. We have multiple communication platforms that include health and nutritional education, and we also work closely with the healthcare
community.

® ® ®

Almarai products contain no artificial colors. Almarai products contain no trans fats. All our fresh juices in our biggest markets
contain zero added sugar.

Almarai remains committed to breastfeeding

Almarai supports breast milk as the unique and best nutrition for babies, by promoting exclusive breastfeeding during the first year of life. Breast milk is the gold
standard and the only milk that provides babies with the most complete nutrition. It also strengthens the bond between mother and child with numerous benefits for
both.

At Almarai, all commercial practices are guided and fully in compliance with the World Health Organization code, as well as regulated by the rules of the Saudi
Breastfeeding Law. Promoting healthy habits and best nutrition for moms and babies, including breastfeeding, is at the core of Almarai Infant Nutrition principles.

2020 Performance and initiatives
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7 incidents® of non-compliance Set internal targets to take responsible  100% of significant product categories  Zero incidents of non-compliance with
concerning product information and actions towards sugar, salt and fat are covered by and assessed for regulations and/or voluntary codes
labeling reductions compliance with product information concerning marketing communications

and labeling procedures
*See GRI content index for full details.

We have updated our nutritional policy and developed a nutritional framework which is the foundation of our
strategy for enhancing our nutrition and wellbeing offering. Our nutritional framework has eight pillars:
product reformulation, innovation, food fortification, marketing to children, food security, corporate social
responsibilities, nutrition, and food regulations. To support its implementation, we have developed a set of
visionary internal targets within our policy across these eight areas to guide each business unit and
respective division. For example, we have set targets to take responsible actions towards sugar, salt and fat
reductions in line with global leading practices. During the year, we conducted a series of workshops that
were led by our group nutritional science manager. We used these workshops as an interactive channel to
communicate the policy changes, how to ensure adoption and alignment, and most importantly, how to
continue to build awareness and further embed nutrition within Almarai’s innovation culture.

At the core of our Nutrition Policy is our nutrient profiling system, which has been designed to systemize the
classification of our products and to continuously support nutritional improvements across our product
lines. It is being used to review the nutritional content of our products against a set of qualifying criteria for
new product development and innovations. The criteria are based on Saudi Food and Drug Authority
(SFDA) 2333:2019 Permitted Health and Nutrition Claims standard, international dietary guidelines, and will
be periodically reviewed by an independent international scientific committee. All products are now
evaluated and then classified internally as either healthy choice, nutritious, or indulgent. As part of our
nutrient profiling system program, we are benchmarking products against global criteria on salt, sugar, and
fat content. Through this program, we are aiming to optimize the contents of products that are of public
health concern as part of Almarai’s corporate responsibility towards the health and wellbeing of consumers.

In 2020, we have commenced work on developing a Responsible Marketing Policy and are planning to
publishitin 2021.

Our highlight stories
Digitizing nutritional information

Almarai understands that digital channels are playing a more important role in consumers’ purchase journeys and that consumers are increasingly factoring health
concerns into purchasing decisions. To support consumers make well informed and empowered decisions, we have published all product nutritional labels on our
website. Several additional digital information solutions are currently under development:

» Asocial media chatbot to respond to inquiries about nutritional information
 Nutrition-related topics will be added to our FAQ section within our corporate website
» A health and nutrition email newsletter for subscribers interested on the topic

Almarai remains committed to health awareness for consumers and healthcare professionals
In collaboration with various organizations, Almarai has supported health and nutritional awareness in Saudi Arabia. In 2020, we engaged in the following projects:

» Supported a dental care campaign
» Sponsored the ‘Healthy Walk’ event in Riyadh, organized of the Sport Affairs Division at the General Directorate of Passports
» Sponsored the 4th ‘Health Professions Conference,” organized by King Saud bin Abdulaziz University for Health Sciences in Jeddah

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

O

Develop and implement a holistic plan to further enhance our nutrition and wellbeing offering by 2025
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66 Weare working to make sure we foster a health and safety culture among our people every day. 9%

Our approach

Our greatest asset is our employees, their health and safety is extremely important to us at Almarai. We protect our employees by applying international
occupational health and safety standards, introducing policies to stimulate employee engagement, providing training and awareness, and encouraging
communication between employees at all levels.

The Almarai Health and Safety Policy has at its core the three pillars of our ‘Safe Person, Safe Place and Safe Practice Strategy’ which defines our approach to the
safe management of assets and people. This strategy seeks to drive our safety performance, leadership visibility and accountability, continuous safety culture
Improvement and ensure competent resources are deployed to provide the right advice, to the right people at the right time. Our group health, safety and security
forum is responsible for reviewing our strategy, performance, and the standards and guidelines we have in place. Its members play an integral part in implementing
our strategy across the business.

Employee engagement is another dimension of our approach to improving both the health of our employees and preventing occupational accidents before they
occur. As part of our conscious decision to proactively support our people's wellbeing through earlier detection of health conditions, we have an occupational

health and wellbeing program which is in the process of being made accessible to all employees.

To track and analyze health, safety and security incidents and risks, we have an incident reporting system which is accessible to all employees. Our incident
reporting system enables us to more effectively prevent incidents from occurring.

2020 Performance and initiatives
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First company in the world to be Awarded ‘Best Employee Health 26% employee lost-time injury rate Zero contractor lost-time injuries
awarded the ‘Pandemic Prepared Initiative’ at the Saudi Arabian WAI'Al decrease from 2019
Certification’ Awards, organized by the Ministry of
Health

Our Sales, Distribution and Logistics Division has achieved compliance for 100% of its sites and all regional
depots are now ISO 45001 certified. In line with our strategic sustainability target to achieve ISO 45001
compliance across all our divisions by 2025, we will continue to work towards achieving ISO 45001
compliance across our manufacturing division during the coming year. To date, two of our four divisions are
now ISO 45001 compliant, which includes our Farming Division.

In our efforts to enhance our ability to create pre-emptive solutions to our health and safety challenges, we
are implementing digitalization projects on an ongoing basis, such as migrating our incident reporting
system to the cloud. Upon completion, anyone with access to a smart phone will be able to login to the
system. In 2020, additional digitally based solutions were completed to enhance health and safety activities,
such as a fire impairment notification module and a management performance dashboard. For 2021, we
have a number of health and safety process improvement digitalization projects planned, including a near
miss reporting web form that will make near miss and hazard reporting more accessible to our employees
on-the-ground and a permit to work form covering high risk activities, such as working at height. We also
have a risk assessment module planned to improve transparency, provide consistency, and ease access
and tracking of all health and safety related assessments across Almarai.

As a result of our ongoing initiatives, the employee lost-time injury rate decreased by 26% from 2019, and we
recorded zero contractor lost-time injuries. In addition to continued training on appropriate incident
reporting, we expect that our health and safety strategy and supporting programs will help to further reduce
our incident rate in the coming years.

Our occupational mobile health unit forms an integral part of reaching our strategic sustainability goal to
institute an occupational health and wellbeing program accessible to all employees by 2025.

As a result of the Covid-19 pandemic, protecting the immediate health and wellbeing of our employees while continuing to provide safe, high quality products
remains products paramount. We deployed our mobile health unit on-site at our main manufacturing site to screen employees, contractors, and visitors. In 2021, we
Intend to continue with the roll-out of our occupational health and wellbeing program to proactively support our people’s wellbeing through health screening.

As part of our road risk strategy, the percentage of our Sales vehicles that have been fitted with speed restrictors has increased from 80% to 89%. In 2020, our
vehicle collision frequency decreased by 20% compared to 2019. Ongoing behavioral training and road safety campaigns have helped achieve continued progress
Inthis area.

Our highlight stories

Our Covid-19 response

222 o

Protecting our Providing safe, Maintaining production Creating effective Managing
employees quality products and food security communication channels exposure risks

With the ever-changing challenges facing Almarai, especially those brought on by the current Covid-19 pandemic, as a company we adapt and modify our
approach to further develop our positive health and safety culture.

Almarai employs more than 41,000 people worldwide, with over 27,000 residing in company accommodation either on-site or nearby. We immediately recognized
that, to continue production and maintain our commitment to producing the highest quality products, full physical distancing measures would prove incredibly
difficult while maintaining contact with the outside world. Our management teams responded rapidly and made the decision to lock down our manufacturing
facilities to protect sites from exposure to the pandemic. This allowed our employees to continue working as normal while we implemented additional sanitization
Initiatives, on top of our already comprehensive food safety protocols, to protect consumers. Hygiene materials and disposable products were made available
across our manufacturing and distribution facilities. Our management teams were also effective in moving quickly to institute remote working where possible by
establishing effective communication systems to unite disparate workers.

During this time, protecting the health and wellbeing of our employees, while continuing to provide safe, high-quality products, remains paramount. Being the first
company globally to be awarded the ‘Pandemic Prepared Certification” through AIB International validates our efforts, demonstrating that we are doing the right
thing, and making Almarai a leading business in putting its employee’s safety first. The multifaceted assessment rigorously examined our management systems
Including crisis protocols, supply chain, operations, and health crisis mitigation.

In addition to the preventative measures we have put in place, we have leveraged our highly integrated business model and end-to-end control of our supply chain
to meet consumer demand. As a result, we did not experience a single instance of supply chain shortages, which enabled us to provide uninterrupted consumer
access to our products.

Covid-19’s impact worldwide will undoubtedly continue to affect businesses and has created a ‘new normal.” Across our business, we have adopted changes and
managed this ‘new normal’ by being agile and quick to respond to the changing landscape to address Covid-19 exposure risks. Frequent and up-to-date

communication of Covid-19 related advice, guidance and procedures, effective risk communication to both management and our employees has helped to provide
confidence and assurance to all of our stakeholders during this challenging period.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress QO Limited progress

Goal/Target Progress
Achieve ISO 45001 compliance for all our divisions by 2025 0
Institute an occupational health and wellbeing program accessible to all employees by 2025 0
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66 Weare working to make sure that our people are developed, valued and included every day. 99

Our approach

At Almarai, we recognize that we are only as strong as our employees, and we are committed to attracting, developing, and retaining a motivated and diverse
workforce. Our aim is to foster a positive working environment in which everyone is part of our growth, where life and work within is defined by the values of the
company. We have an internal culture centered around the employee’s progress and evolution. A process of continual feedback is well-established, delivering
constructive guidance for strengthening working culture.

To ensure our employees have the required knowledge and skills to perform their roles effectively, Almarai has a comprehensive training policy that covers all
aspects of training. Our Training Policy addresses all key elements in an annual training cycle, including training needs assessment, training plan, training delivery,
training evaluation, and new employee induction. It also addresses education assistance for employees, study leave, summer and co-op trainee programs.

Established in 2014, the Almarai Academy focuses on leadership development for all management levels. Almarai Academy collaborates with local and global
providers to deliver the best-in-class leadership development programs for its employees.

Our comprehensive Talent Management Process (Project Horizon), enables Almarai to understand its talent portfolio, and build a pool of successors for our future
business opportunities and challenges. Using leadership potential psychometrics assessments, Talking Talents discussions and calibration sessions, Almarai can
target specific and tailored training needs for its people talent.

Keeping employees engaged, motivated and satisfied

Almarai provides a wide range of activities that seek to create a flexible work culture that encourages productive, healthy work/life balance, employee retention,
and personal and professional growth opportunities, including:

» Recognition and rewards, such as the Annual Service award

» Special day celebrations, such as National Day

» Social outings and trips

» Health and wellbeing opportunities through discounted gym membership and other in-house events

» Training and e-learning opportunities

» Leadership opportunities, such as our Future Leaders program

» Employee satisfaction and engagement surveys

» E-connect, a mobile app to receive company news updates and special employee discounts and offers

» Opportunities to support society through blood donation events and micro home-based business in collaboration with the Saudi Human Resources
Development Fund

» Recreational facilities such as facilities for sport and relaxation at our plants

» Personalized appreciation and celebratory emails to all employees

2020 Performance and initiatives
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Platinum level for Saudization in the 100% of employees received 3,500+ activities conducted as part of the 61,000+ hours of digital learning

Nitagat Program regular performance and career ‘WE@AImarar’ initiative completed
Increased Saudization development reviews

* among total workforce to 27%
« of senior management to 20%
« of middle management to 25%

Our activities were heavily influenced by the Covid-19 pandemic. We focused our efforts on transforming all
our face-to-face learning and development programs and moving them online, which required changing the
curriculum as well as design to improve the e-learning experience, maintain quality, and keep users
engaged. We have also modified our approach to e-learning to improve utilization by changing how e-
learning licenses are distributed. Based on the level of interest amongst employees, we will be working to
support those employees set learning plans and assist them in choosing programs appropriate for their
roles and responsibilities in 2021. We have already introduced some initiatives to better motivate e-learning
participants to increase discipline of self-paced learning in 2020, and this work will continue during the
coming year. To further enable our employees address the ongoing challenges brought on by the Covid-19
pandemic, we have identified additional competencies we believe will be critical for the foreseeable future.
As a result, we have adjusted our core competencies map, by adding ‘being resilient’ and ‘resourcefulness.’
To support our teams’ capabilities in these areas, we have added ‘ambiguity management’ to most of our
programs and modules.

At the onset of the Covid-19 pandemic, safety and sanitary trainings were heavily implemented on-site to
ensure the continuity of our operations, protect our people, and control its spread (Read more about Our
Covid-19response).

Despite the Covid-19 pandemic, most of the junior management programs started this year, and we are now
able to offer leadership development programs to all supervisory and managerial grades at Almarai.
Individual development plans for senior management grades are planned to be finalized during the coming
year.

To signify and strengthen our internal culture, we instituted the ‘WE@AImarai’ initiative which is based on the following pillars derived from our values:

WE Evolve: marks all initiatives that signify individual and team growth and progress within Almarai’s culture

WE Care: involves all employee-centered activities and initiatives

WE Empower: involves showcasing any learning activity, employee training, and charitable initiatives that help drive our people and Almarai forward
WE Celebrate: signifies all celebratory events within and outside of Almarai

Many of the ‘WE@AImarai’ activities during the year were related to Covid-19, which included weekly communications such as motivational quotes, health tips and
preventative measures, as well as competitions to keep our employees engaged. One of the great accomplishments of this initiative has been that employees can
communicate their achievements to the entire organization such as successfully delivered project in case study format.

To support the WE@AImarai' initiative we have developed an app which is used to reduce communication gaps and proved vital to business continuity at the onset
of the Covid-19 pandemic, especially for our workforce working remotely across the GCC. SMS and WhatsApp messages are also being used to reach our
employees. To further support our ability to effectively communicate and engage our employees, we have instituted the ‘WE@AImarai’ Ambassador Network.
Ambassadors serve on a voluntary basis and act as representatives for their individual locations. We have a network of 11 enthusiastic ambassadors across 7
countries and multiple regions within Saudi Arabia.

In 2020, we have commenced work on developing a Human Rights Policy and are planning to publish it in 2021.

Our highlight stories

Supporting equal opportunities

Almarai aims to provide an inclusive work environment for all and we are making strides towards this end. In 2020, our workforce across the GCC was represented
by 61 nationalities. We also seek to provide career opportunities for women in the markets where we operate, and we employed 766 females in 2020, representing
2.1% of the total workforce. To support our ability to increase female employment, we will be implementing a targeted approach to attracting and recruiting women.
Over the coming years, we will be increasing our presence and participation at female university job fairs across Saudi Arabia.

Our efforts to offer equal opportunities also extend to those with disabilities. To this end, Almarai was the first company in Saudi Arabia to obtain a ‘Moaamah’
certificate, which certifies that we have met the infrastructure requirement standards to accommodate people with disabilities in the work environment. We

employed 421 people with a disability during this past year.
Developing local leaders

At Almarai, we are committed to prioritizing the development of local leadership. Our journey aligns us with Vision 2030 to reach the goal of building a Saudi-driven
workforce to lead the future of Aimarai and contribute to the Saudi economy. We are proud of our status of Platinum level for Saudization in the Nitagat Program,
which aims to nationalize jobs in the Saudi private sector, with 27% of our Saudi Arabia employees being Saudi nationals. In middle and senior management roles,
Saudization is at 25% and 20% in 2020, respectively.

The Almarai Co-Op and Almarai Club are initiatives that seek to provide educational schemes to Saudi students and highlight potential career opportunities at
Almarai. The Co-Op admits students to a 6-month professional learning course, while the Club provides non-financial sponsorship to up to 1,000 undergraduates.
Recruits to Almarai Club have the opportunity to apply for roles at Almarai ahead of graduation, while at the same time being inducted to the business and studying
Almarai’s operations for their academic benefit. Both male and female students are already participating in the Co-Op and Club programs, demonstrating the
considerable promise that exists among future graduate intakes.

Our dedication to our local employees does not end with their employment. We run several leadership and professional development initiatives for Saudi
employees, including the Almarai Future Leaders program, the Graduate Professional Trainee program and the Dairy & Food Polytechnic (See Community
iInvestment for DFP overview).

In the broader sense, our commitment to local leadership development focuses on supporting education and excellence through initiatives such as the Almarai
Award for Scientific Innovation, the Almarai Education Excellence Award for Arab students in the GCC, and the Almarai Award for Veterinary Excellence.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress QO Limited progress

Goal/Target Progress
Increase the number of female employees in our workforce year-on-year O
Reduce voluntary employee turnover to achieve an average of 12% over the period 2020-2024 0
90% of managers engage in at least 40 hours of professional development per year by 2025 O
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66 Weare working to make sure that we are leveraging our resources to create a positive impact every day. 9%

Our approach

Almarai strives to support its communities wherever possible. Through education, training and development, charitable donation, and other programs, we provide
a greater positive impact for society. Whether in collaboration with organizations or direct engagement, Almarai is actively supporting various causes throughout
the year.

We also support robust technical and vocational educational training (TVET) programs, such as the Dairy and Food Polytechnic (DFP). This is a joint project
between Almarai and the Technical and Vocational Training Corporation which commenced in 2011. DFP was established with the aim of developing young Saudi
Nationals skills with a focus on the dairy and food Industry. As one of the major industries in Saudi Arabia, the project takes high school graduates and provides
training to meet business demand for technically qualified people with dairy and food industry specific skills.

Our manufacturing facilities are regularly opened to the public for visits. Tours of our facilities offer an important opportunity to show case our facilities, engage
directly with our consumers and educate them about our company and our production processes. We invite schools, families and interested individuals to visit our
factories, and we even offer free bus services, as well as lunch to our guests. Due to the Covid-19 pandemic, we have temporarily suspended this program until it is
safe to welcome consumers back.

Awarding those that are making a difference
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As a socially responsible business, we support several awards in partnership s el AdsstpaSoardiita
with other organizations to reward achievement in society. These include: PR s o
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collaboration with the King Abdulaziz City for Science and Technology, and S s
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aims to strengthen scientific capability through supporting scientists and
researchers in the fields of fundamental science, applied and
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developmental sciences, and innovation in Saudi Arabia. Cae \\ e A;”,, v
e Almarai Academic Excellence Award - Launched in 2006, it provides 2 \ } ‘ ) /‘
support to students who are enrolled in the public education system in GCC q - \

countries. The award aims to encourage outstanding students, developing
their abilities and talent, and supporting their achievements.

o Almarai Veterinarian Award - Launched in 2010, the award supports the
veterinary profession and aims at reinforcing the importance of the
veterinarian’s role in protecting the general health of the GCC's livestock
which is so crucial to supporting food security. We work in collaboration with
the Saudi Veterinary Medical Society and King Faisal University.

o Almarai Award for Ideal Mother - Almarai launched this award in 2017 in
partnership with the Disabled Children’s Association. It aims to honor
mothers who support their children with disabilities in the process of
treatment, education and rehabilitation.

 Moments Award - Launched in 2013, partnering with National Geographic
Abu Dhabi, this award encourages Arab photographic talent to expand their
creative capabilities.

2020 Performance and initiatives
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1.8% CSR spending as a
percentage of net profit

71 educational award winners with
SAR 2.9 million in funding

6% increase in DFP
funding from 2019

212,000+ product donations to
250+ schools and 60+ charities

Although we had to temporarily suspend some of our community investment initiatives, we were able to safely continue others for part of the year despite the
limitations. We provided over 250 schools with more than 156,000 nutritious snacks for children. Our employee driven food basket donation program was also
successful, and we reached over 1,100 lower income families. In total, we provided over 212,000 product donations, with over 55,000 of the product donations going
to 63 charities to support the less fortunate during this difficult time. As part of our work in providing educational opportunities, we welcomed more than 23,000

visitors, had a total of 425 DFP participants, and distributed 71 educational awards. In total, funding to support learning, TVET and educational awards amounted to
SAR 34.75 million.

Considering the circumstances this past year, we have faced some challenges towards achieving our strategic sustainability goals for community investment, and
we will continue to progress towards our 2025 goals through formulating plans to adapt to the ‘new normal’ we face as a business.

In 2020, we have commenced work on developing a Community Investment Policy and are planning to publish itin 2021.

Our highlight stories

Building our strategy for community investment

To support our strategic sustainability goals, we have developed a strategic community investment framework to serve as a guide for how Almarai intends to
manage community investment going forward. The framework provides more context and demonstrates how Almarai will live up to its community investment
commitments. As part of this work, we conducted an initial analysis of our community investment activities to better understand their impact potential and to
structure an approach for assessment. We intend to build off this work to support our ability to measure the outcomes of our initiatives in the coming years.

OUR STRATEGIC COMMUNITY INVESTMENT FRAMEWORK

Where we focus
We prioritize projects, organizations, events and campaigns that align with our pillars.

What we do and how we support
We invest in our communities by dedicating resources and working in collaboration with partners across our pillars.

Training and Development Health Sports Donation and Sponsorship

We support projects, organizations and | We support projects, organizations and | We support projects, organizations and | We support projects, organizations,

events that develop skills, promote campaigns that promote healthy eating | events that promote sports. events and campaigns dedicated to
education, reward educational and lifestyle choices and raise creating a lasting impact in our
excellence, and empower young awareness on health issues. communities through both financial and
people. non-financial support.
Our flagship initiatives Our flagship initiatives Our flagship initiatives Our flagship initiatives

e Moments e Almarai dental campaign e Almarai Golf Tournaments e Almarai Award for the Ideal Mother

e Dairy & Food Polytechnic e #Almarai Better Health e Hail International Rally e Collective wedding ceremony

e GCC Academic Excellence Award e School-based programs o Kafeef Championship for goalball ¢ Product donation program

e Almarai Award for Scientific e Almarai site visit program e Marathon for people with

Innovation disabilities
e Almarai Veterinarian Award

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress
Donate 2.5 million healthy servings by 2025 @
Educate 250,000 people through our site visit program by 2025 @

Improve the employability of at least 1,400 young people through the Dairy and Food Polytechnic (DFP)
program by 2025 O
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66 Our promise to minimize our impact on our shared natural resources every day. 99

Water management Packaging innoyation Climate change

Waste management Sustainable agriculture
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66 Weare working to make sure we are effectively using water resources every day. 99

Our approach

In line with Saudi Arabia’s Vision 2030, and considering Saudi Arabia’s current and impending water challenges, water conservation and stewardship are at the
forefront of our environmental goals.

In 2019, we formed a water steering group as part of our sustainability strategy development process. The group was instrumental in setting our water
management targets and action plan for improving water efficiency across our operations over the coming years. The group will continue to serve as a
collaborative knowledge sharing platform and will play an important role driving initiatives to enhance our water culture over the coming years.

Our approach to dairy farming is focused on maximizing milk yield per cow. Such an approach reduces the number of cattle required to meet our market demand.
This focus on yield efficiency reduces the total water requirements for animal drinking water and growing animal feed for our cattle. Therefore, less water input is

required overall to supply market demand by driving yield efficiency on our dairy and arable farms.

Almarai has been a member of the Alliance for Water Stewardship (AWS) since 2018. As part of the AWS, Almarai is part of a global collaboration of businesses,
non-governmental organizations and the public sector working to achieve good water stewardship practices.

2020 Performance and initiatives

56% increase in recycled water Manufacturing water intensity of 7% increase in water withdrawal Conducted a water culture
volume from 2019 5.5m>/metric ton of finished product volume from 2019 assessment for employees
(8% increase from 2019)

Due to increased hygiene and sanitization requirements as a result of the Covid-19 pandemic, we saw water
consumption increase across some of our divisions, with total water withdrawal increasing by 7% compared
to 2019. We also experienced some delays to anticipated capital projects as a result of preventive measures
and travel restrictions. Ensuring the continuity of our day-to-day operations has taken precedence and
remained the key area of focus in 2020. As a result, we have faced some challenges in progressing towards
our target to increase water efficiency across our Manufacturing, Sales, Distribution and Logistics Divisions
by 15% by 2025 (against a 2018 intensity baseline). Water intensity within our strategy boundary has
increased by 11% against our 2018 baseline.

Site level water consumption monitoring has been enhanced at our main manufacturing site and poultry
processing plant as a result of upgrading our supervisory control and data acquisition system and the use of
new metering system. As a result of these improvements and increased divisional collaboration through our
water steering group, we gained better insight into past water calculations and have adjusted some
consumption figures for past years where data has been estimated. We have also been able to identify
inefficiencies and leaks which we have responded to correct.

The system for water reuse in our dairy and juice operations has contributed to reducing our demand on
groundwater and improving water recycling in those operations. We are now using reused water for most
irrigation at our main manufacturing site, which has reduced groundwater use on average by 600 m* per
day. Planning is currently underway to increase the capacity of our water reuse system and convert existing
reverse osmosis systems. Once commissioned, water recovery is estimated to increase by 1,000 m* per
day. In our Sales Division, we have installed an additional water recycling system for vehicle washing. In
total, one of the ten planned systems are now operational and systems at three more depots are under
construction.

This system at our Riyadh East depot is currently recycling more than 77,400 m* per month, on average. In our Infant Nutrition division, we implemented two water
efficiency projects which have contributed to water saving as well. In 2020, we also completed a clean-in-place optimization project at one of our sites and have
Initiated another which is expected to finish by the end of 2021. As cleaning operations represent a significant portion of our water consumption these projects are
an important part of our overall strategy to reduce water, and energy, consumption across our operations. As a result of this project, we achieved a 25% reduction in
water within the project boundaries. In total, the volume of water recycled increased by 56% across our operations and our water recycling rate is 27.7%.

Technological advancements are only part of the solution. We are working to improve our culture to drive behavioral change across Almarai. Across our divisions,
awareness about water conservation is starting to play a more visible role in our strategy to reduce water consumption and use water more efficiently. To support
employee engagement and identify areas for improvement, we conducted a water culture assessment where we surveyed managers and non-managers from
across Almarai to gather employee perspectives. The assessment focused on seven core aspects of water management.

In line with our strategic sustainability goal, to initiate and support collaborative efforts with stakeholders to address water risk and enhance conservation by 2025,
we have commenced work on certification against the AWS standard. We conducted an initial internal gap assessment against the standard on five of our dairy
farming sites and one feed processing plant in the Al Kharj Valley. As part of this work, a water balance report has been drafted for management review. In
preparation for certification of these sites, we have also completed work on developing a set of standard operating procedures and a policy aligned to the AWS
standard. Training for our engineering team took place and is scheduled to be provided to site employee in the coming year. Pending a comprehensive water risk
assessment and a catchment water level assessment, we are on-track to conduct a certification assessment of the selected sites in 2021.

In 2020, we have commenced work on developing a Water Position Statement and are planning to publishitin 2021.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Increase water efficiency across our Manufacturing, Sales, Distribution and Logistics Divisions by 15% by
2025 (against a 2018 intensity baseline) O

Initiate and support collaborative efforts with stakeholders to address water risk and enhance conservation

by 2025 O
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66 We are working to make sure we reduce the impact of our packaging on the environment every day. 99

Our approach

Packaging waste is a challenge within the consumer packaged goods industry. Almarai is committed to reducing the impact of its packaging and has taken a
holistic approach to understand the requirements from its packaging throughout the supply chain and setting the appropriate measures to minimize this impact on
the environment. By using innovative designs, materials and technologies we can not only reduce the amount of materials entering the waste stream but
contribute to greater supply chain efficiency. Packaging is an essential material that protects and preserves our products throughout the supply chain, which is why
we are continually improving our packaging solutions to maintain the best possible freshness and taste.

Our ability to further drive change is highly dependent on the public sector working with the private sector. We have therefore set a goal to actively support the
transformation of the packaging economy in KSA by 2025, as part of our strategic sustainability goals.

2020 Performance and initiatives

Redesigning containers and using 924 annualized metric tons of packaging reduction

of foaming agents to reduce plastic
consu mption 440 metric tons of - 484 metric tons of
plastic packaging paper packaging

We have continued to make progress in achieving further weight reductions in our packaging despite
challenges posed by the Covid-19 pandemic. 440 annualized metric tons of plastics and 484 annualized
metric tons of paper weight reductions have been delivered in 2020. Key projects that contributed to these
reductions included the:

Redesign of our 1.5L juice bottle cap which amounted to an 18% reduction in weight

Use of foaming agents to displace plastic with air in our 10kg and 4kg yoghurt packaging

Optimization of our UHT milk transit packaging

Taking advantage of new product packing equipment which allowed us to optimize the use of
packaging materials

As part of our packaging design process, a conscious decision is now made in the initial phases to address
whether packaging is necessary.

For 2021, initiatives will be put in place to deliver a further reduction of 1,845 metric tons of plastics, 531 metric
= tons of paper and 8 metric tons of other materials. This will ensure we remain on-track to deliver on our
commitment to avoid the use of 9,000 metric tons of plastics from entering the consumer waste stream by
2025 (against a 2015 baseline). Through investment at our manufacturing sites we will be able to deliver
reductions in the amount of corrugated board consumed through redesigning our outer boxes to be more
resource efficient as well. A program is also underway to optimize pack sizes to drive efficiency
improvements through the supply chain.

As we seek to actively support the transformation of the packaging economy in KSA by 2025, we have
continued to explore opportunities with private and public sector entities. Although we have faced some
challenges, discussions are moving forward in a direction which we strongly believe will deliver favorable
results to the circular economy. Overall, we believe that the building momentum surrounding this topic
within KSA will only support an expansion of opportunities for collaboration and partnership.

In 2020, we have commenced work on developing an Environmental Impact of Packaging Position
Statement and are planning to publish it in 2021.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Avoid the use of 9,000 metric tons of plastics from entering the consumer waste stream by 2025 (against a
2015 baseline) O

Actively support the transformation of the packaging economy in KSA by 2025 Q
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66 We are working to make sure we implement more sustainable solutions to reduce our emissions every day. %9

Our approach

Energy management

We continually work on reducing the environmental footprint of our business, in part, because we are conscious of the inherent risks from climate change. Rising
fuel costs and the greenhouse gas emissions associated with fuel and electricity consumption have an impact not only on the environment but also on our financial
bottom line. Almarai’'s Energy Team has developed an ‘Energy Roadmap,” outlining how Almarai will improve its energy performance through efficient energy
consumption and generation from sustainable sources.

Climate change potentially creates risks for agricultural production including drought, pest and disease issues as well. These can pose challenges to maintaining
and increasing production levels over the long term. We therefore look to adjust our practices to enable us to meet our production needs now and in the future.

Our energy strategy focuses on solar power generation, operational efficiency, enhanced energy monitoring, improving Almarai’'s energy culture through
awareness, regular equipment maintenance and optimization, and continual process improvement.

Energy culture

Energy awareness is an important element of our overall energy management strategy and ability to capitalize on technological solutions. We are striving to
establish an energy center of excellence to serve as a collaborative knowledge sharing platform and to play an important role in driving initiatives as we work
towards our strategic goals.

Refrigeration management

Our cold chain distribution system relies upon refrigeration at all stages, from farm to shelf. We are constantly improving efficiencies in this area as we are aware
that the use of certain refrigerants such as R22 contribute to climate change. We have an active program to replace R22 refrigerants with CFC
(Chlorofluorocarbon) free alternatives such as 134a and R404A, which not only perform better, but also reduce atmospheric emissions that contribute to global
warming. Regular maintenance and monitoring of refrigeration systems is in place to prevent leakage and improve response time should a system leakage occur.

2020 Performance and initiatives

& & v

119% increase in solar energy 4% decrease in vehicle fuel 2.5% clean energy as a percentage of Developed an
usage from 2019 consumption across Sales, total electricity consumption (4.4% ISO 50001 roadmap
Distribution and Logistics from 2019  within sustainability strategy boundary)

Energy efficiency

Our initiatives to improve energy efficiency heavily rely on the installation of new equipment and
technologies and the retrofitting of existing equipment, which requires bringing contractors on-site. As a
result of the Covid-19 pandemic, our ability to achieve progress has been adversely affected due to
preventive measures and travel restrictions. Ensuring the continuity of our day-to-day operations has taken
precedence and remained the key area of focus in 2020. As a result, we have faced some challenges in
progressing towards our target to reduce energy consumption across our Manufacturing, Sales,
Distribution and Logistics Divisions by 15% by 2025 (against a 2018 intensity baseline). Energy intensity
within our strategy boundary has increased by 1.2% against our 2018 baseline.

A steam efficiency project and a pilot project on combined evaporate cooling systems commenced in our
dairy and juice operations. Both will deliver energy savings that will be realized in 2021. Phase Il of our LED
upgrade program for our Sales, Distribution and Logistics and Bakery Divisions is still in the planning phase.
Once completed, we will have replaced more than 70,000 lights across our facilities. From Phase | of the
LED upgrade program alone, we have recorded 28.5 GWh in energy savings, or an estimated 24,230 metric
tons of carbon dioxide equivalent, by reducing our lighting load by nearly 70%.

As part of our fuel efficiency initiatives, we have nearly 400 biofuel vehicles delivering our products across
the UAE. Initially, we had planned to increase the size of our biofuel sales fleet within this market; however,
we have faced challenges in securing a biofuel supply to meet our requirements. The introduction of biofuel
vehicles remains dependent in large part on market biofuel supply as a result. Plans to pilot compressed
natural gas fueled vehicles in Abu Dhabi and electric vehicles in Dubai are also not yet possible until
appropriate models become available in the UAE. Other opportunities are under investigation to uphold our
commitment to explore and trial alternative fuel vehicles for our sales transport fleet on an ongoing basis.
We have increased the number of vehicles in our sales fleet with dual temperature regulation by 80% in
2020. 35% of our sales fleet now have this feature, which plays an important role in reducing vehicle trips. Out
of our 5,092 sales vehicles, 77% and 88% are fitted with engine idle timers and vehicle speed restrictors,
respectively. These modifications have helped to increase overall efficiency. In line with our strategic
sustainability goals, we have been able to increase the fuel efficiency of our sales, distribution and logistics
vehicles by 10% in 2020 against a 2018 baseline, achieving our target ahead of schedule. Moreover, and
largely due to the implementation of a route optimization system, total vehicle fuel consumption across our
Sales, Distribution and Logistics decreased by 4% compared to 2019.

Clean energy

We have achieved a clean energy generation capacity of 17 MWp and produced more than 31.3 GWh of clean energy in 2020, a 119% increase from the previous
year. Since we first began utilizing solar energy in 2018, we have generated 48.0 GWh of solar powered electricity. On average, sites fitted with solar panels are
drawing 30% of their energy demand from this clean energy source. Despite the challenges posed by the Covid-19 pandemic, we have made progress against our
target to increase the share of electricity from clean energy sources across our Administration, Manufacturing, Sales, Distribution and Logistics Divisions to 20% by
2025.1n 2020, clean energy as a percentage of electricity consumption increased to 2.5% across our operations and increased to 4.4% within our strategy boundary.

The installation of our 12 MWp solar project at our manufacturing site in Hail (KSA) is still ongoing and scheduled to be commissioned in 2021. 10 of the 12 planned
solar rooftops at our sales depots across the GCC are also in the process of being installed. This represents an additional 7 MWp of clean energy generation
capacity to be delivered. We estimate that an additional 42 MWp of clean energy generation capacity is needed to achieve our 2025 commitment, and we are
developing plans to increase our clean energy generation capacity.

We have also begun to explore an opportunity to utilize solar power to generate hot water, which will reduce of dependence on diesel generator boilers. We are still
In the process of drawing conclusions from the data in order to estimate its feasibility.

In 2020, we have commenced work on developing a Climate Change Position Statement and are planning to publish it in 2021.
Energy culture

Due to the Covid-19 pandemic, we have faced delays in our ISO 50001 Energy Management System certification plans as well as our plans for implementing an
energy monitoring system. We were able to make some progress against our target to achieve 1ISO 50001 certification for our Administration, Manufacturing, Sales,
Distribution and Logistics Divisions by 2025. This entailed developing an ISO roadmap. Our roadmap focuses on setting energy goals, ensuring commitment,
energy planning, preparing to meet ISO 50001 requirements, and monitoring and measuring progress against our energy goals. During the coming year, we will
focus on preparing for our head office and dairy and juice manufacturing sites to achieve certification by the end of 2021. We are also scheduled to launch our
energy management system by the end of 2022, which will invariably enable us to improve our performance a result of better metering and analytics.

Technological advancements are only part of the solution. We are working to improve our culture to drive behavioral change across Almarai. Across our divisions,
awareness about energy conservation is starting to play a more visible role in our strategy to reduce energy consumption and use it more efficiently. To support
employee engagement and identify areas for improvement, we conducted an energy culture assessment where we surveyed managers and non-managers from
across Almarai to gather employee perspectives. The assessment focused on seven core aspects of energy management.

Refrigeration

Currently 70% of our sales depot cold stores are CFC free. We are planning to upgrade 11 additional sales depot cold stores over the coming year to progress
against our target that 1009% of our sales depot cold stores will be CFC free by 2025.

Although all in-store refrigerators are currently CFC free, we continue to search for refrigerant alternatives with lower environmental impacts. To this end, we have
commenced a trial to introduce R290, a non-toxic refrigerant with zero ozone depletion potential and a low global warming potential. If proven effective, meeting
our operational requirements, it will be standardized moving forward.

In collaboration with our procurement department, we have amended our procurement practices to specify non-R22 systems where possible. Over half of our R22
consumption is in our worker accommodation, and we are in the process of phasing out aged air conditioning window units.

A pilot project in our dairy and juice operations to demonstrate the suitability of combined evaporate cooling systems for building cooling applications has started
and installation is underway. If successful, this will drive the replacement of other existing F-gas systems across our site. In our bakery operations, we have
identified an opportunity to upgrade the refrigeration system to replace the condenser coils and increase the number of chillers. This is expected to greatly reduce
water consumption as well.

Our highlight stories

Going green in our Bakery operations

We have implemented an energy awareness program, ‘Go Green.” The program is currently running at our manufacturing sites in Al Kharj and Hail (KSA) and will
be introduced at our site in Jeddah (KSA) in 2021. The key objectives of this program are to educate and bring a mindset change among employees towards energy
conservation, target specific significant energy uses to reduce consumption through process improvement and alternative solutions, and engage employees in
energy saving activities.

Our approach is built upon four pillars:

Management commitment Operational improvements Engineering improvements New technologies
o Establishing an effective e Building awareness with a e |everaging collaboration to identify ¢ |dentifying and implementing new
communication system and supporting employee reward and all energy sources utilized at the technologies to optimize existing
allocating appropriate resources to recognition scheme for generating sites and developing engineering equipment and enhance energy
support the effective management the best energy saving ideas controls to reduce energy utilization
and implementation of the program e Reviewing standard operating consumption

procedures and operational
practices to improve energy
efficiency

e Implementing all feasible employee
energy saving ideas

e Conducting energy audits to build
an energy culture

As aresult of the initiatives implemented, we have achieved a 13% reduction in energy intensity from 2019 to 2020 within our bakery operations at Al Kharj and Hail.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Explore and trial alternative fuel vehicles for our sales @
transport fleet on an ongoing basis

_ _ Increase the fuel efficiency of our sales, distribution .
Transport and refrigeration and logistics vehicles by 10% by 2025 (against a 2018
baseline)
1009% of our sales depot cold stores will be CFC free by 0
2025

Reduce energy consumption across our

Manufacturing, Sales, Distribution and Logistics O
Divisions by 15% from efficiency measures by 2025

(against a 2018 intensity baseline)

Increase the share of electricity from clean energy 0
Energy sources across our Administration, Manufacturing,

Sales, Distribution and Logistics Divisions to 20% by

2025

Achieve ISO 50001 certification for our Administration, 0

Manufacturing, Sales, Distribution and Logistics
Divisions by 2025

Back to Section




Waste management

A > Almarai Sustainability Report 2020 > Protecting the Planet > Waste management

1 oot National
o % %% Transformation
00.;_,-. e Program 2020
LS

66 Weare working to make sure that we are moving towards zero to landfill every day. 99

Our approach

At Almarai, we are committed to protecting vital food resources by reducing waste. One of the most effective ways of reducing food waste is prevention. To this
end, we are working hard to ensure that our demand forecasting is highly accurate to avoid food waste generation and unnecessary cost to the business and the
environment. Where possible, we also seek to recycle as much packaging and process waste as we can from both our manufacturing and distribution facilities. We
now recycle waste cardboard and shrink wrap from our sales depots. This is collected by a waste management company and recycled into various other materials,
diverting it from landfill.

We have been conscious of understanding where our waste goes and reviewing this against the waste hierarchy. In the GCC we have been working on several
Initiatives that look to, where possible, keep waste in the more favored prevention category on the waste hierarchy, treating it as food surplus and avoiding disposal
to landfill. Our waste steering group serves as a collaborative knowledge sharing platform and plays an important role in driving initiatives as we work towards our
strategic goal, to reduce waste going to landfill across all our divisions by 50% by 2025 (against a 2018 baseline).

2020 Performance and initiatives

oy

15% reduction in total waste 13% increase in waste 25% reduction of waste sent to landfill Reduced percentage of waste going to
generated from 2019 recycled from 2019 from 2019 (26% within sustainability landfill to 59% (from 70% in 2018)

strategy boundary)

We have identified several new solutions to support our efforts to reduce waste going to landfill across all
our divisions by 50% by 2025. In our infant nutrition operations, we have identified recycling partners for
Ingredient packaging, Tetra Pak and Ready-to-Feed bottles, enabling us to divert this packaging waste
from landfill, and we are rediverting excess sucrose to our dairy farming operations. We have also
streamlined and revalidated our production procedure to enable us to reincorporate semi-finished products
Into the production process, which is helping us to further reduce food waste. All ingredients are now also
subject to pre-shipment testing and approval, which will reduce the probability of quality rejection at site. In
our Sales, Distribution and Logistics Division, we have partnered with a Dubai-based company to buy
within-date dairy products for valorization. We have also started a program at two sales depots where
within-date products will be available for food service customer purchase through a retail buy-back
program. Activities across our manufacturing sites and sales depots on source reduction and segregation
of general waste have continued, with corresponding activities to identify opportunities for recycling. Our
food waste diversion to animal feed programs have also continued and expanded across some of our
manufacturing operations. Total waste generated decreased by 15%, waste recycled increased by 13%, and
food waste diverted from landfill increased by 3% compared to 2019. As a result of these improvements, the
percentage of total waste going to landfill was 59% in 2020, an improvement against our 2018 baseline of
70%. Through our waste steering group, increased communication has contributed to identifying potential
avenues to redivert food waste sludge. We have also modified our sludge calculation, and as a result, have
adjusted figures for past years’ data. Although we are making progress against our target, Covid-19 has
adversely impacted some of our existing programs due to workforce constraints, such as rendering food
waste.

Finally, in another project in Dubai, we are working with a third-party provider who currently takes food and
dairy waste and recycles the packaging and removes water for reuse through reverse osmosis. This new
partnership was scheduled to commence in 2020; however, due to Covid-19 this has been delayed. Once
started we will be able to redirect a significant element of surplus products to ensure the plastic is recycled,
the water recovered, fats are converted into biofuels and proteins into animal feed. Additional partnerships
with public and private sector entities to explore innovative value streams are underway.

Our highlight stories

Redistributing food surplus and waste

We are always exploring new options to redistribute unused food surplus for human consumption. We collaborate with local food regulatory bodies in Oman,
Bahrain and the UAE, like the Dubai Municipality, for example. We redistribute food, juice and dairy products still in date to local charities and food banks to
minimize environmental impact and support those in need. In 2020, we redistributed 12 metric tons of food surplus to these good causes.

When we are not able to redistribute the food surplus to humans, we redirect surplus to animal feed, so it has a more useful purpose. In 2020, more than 41,000
metric tons of bakery, poultry and dairy waste has been sent to various organizations for animal feed purposes, representing over a 3% increase from the previous
year.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Reduce waste going to landfill across all our divisions by 50% by 2025 (against a 2018 baseline) 0
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66 We are working to make sure that our agricultural practices are regenerative every day. 99

Our approach

Almarai owns Fondomonte, who operate our arable farms located in primarily Argentina and the United States. Ensuring that we produce the highest quality feed
for our dairy herds in Saudi Arabia is as important as our commitment to ensuring sustainable agricultural practices.

We utilize best land-use practices to ensure land productivity on our arable farms and continue to adopt regenerative farming practices where possible.
Regenerative farming practices are important for the long-term sustainability of our arable farms through contributing to the health and vitality of the soil through
microbial development and topsoil regeneration, while also supporting bio and carbon sequestration, soil structure, and overall ecological biodiversity. In
California, we participate in a land conservation program, where around 15% of the land lays fallow at any given time to support soil regeneration. In Argentina,
environmental impact assessments are conducted on a regular basis on alfalfa farms. We carefully monitor the application of fertilizer and pesticides in line with
local regulations and maintain ongoing dialogue with local environmental regulatory bodies in both countries.

Our arable farming operations based in the United States and Argentina, utilize irrigation methods most suitable for the environment. We have invested heavily in
Irrigation infrastructure since acquiring the farms in the United States. For example, our arable farms in Arizona use a combination of highly efficient subsurface
drip and pivot irrigation. In California, where we rely on irrigation canals, we have ongoing work to line them with concrete to increase flow and reduce water loss
from both evaporation and aquatic plant life. All canals are gravity fed and rely on no energy for pumping. In our United States and Argentina operations, we
monitor water use in line with local regulations and maintain ongoing dialogue with local bodies governing water management.

Feed from our arable farms is transported from our arable farms in the United States to port for shipping by train. This mode of inland freight reduces the associated
carbon footprint of our export operations. The majority of all electricity that powers our arable farming operations in the United States comes from hydroelectrically
generated power sources. In addition, where irrigation pumping is required, such as in Arizona, all pumps are electric. This further contributes to a lower operational
carbon footprint and the long-term sustainability of our operations.

Excelling in health and safety

All of our operational Fondomonte USA sites are SHARPs (Safety & Health Achievement Recognition
Program) certified, an OSHA (Occupational Safety and Health Administration) accreditation program. The
SHARPSs certification recognizes small and medium business employers who have used OSHA's On-Site
Consultation program services and operate exemplary safety and health programs. In Arizona, we were the
first agricultural operation to ever be awarded with this certification. This is a demonstration of the steps
Fondomonte USA has taken over and above industry standards to ensure our employees’ health and
wellbeing.

F O N D O M O NT E Engaging with the community

Fondomonte USA has a ‘community engagement champion’ at each of its three operational sites.
Community engagement champions are responsible for coordinating engagement activities and allocating
charitable donations to where they are most needed and valued within the community.

We provide ongoing support to several activities such as 4-H (Young Farmers of America), a program
administered by the National Institute of Food and Agriculture of the United States Department of
Agriculture. The program works to inspire youth to enter agricultural careers, providing them with
awareness and sKill building through applied projects.

Fondomonte USA also provides support to local schools when the need arises whether it be school
supplies for those in need or equipment, we are proud to give back to the communities where we operate.

2020 Performance and initiatives

@ A 1\*4".

Zero incidents of non-compliance with 26,500+ hectares of arable 15% of the land lays fallow at any given time to
environmental laws and regulations farming land under production support soil regeneration in California

As part of our effort to enhance sustainable practices on our arable farms by 2025, we conducted an initial internal assessment in Argentina against the Farm
Sustainability Assessment (FSA) by the Sustainable Agriculture Initiative (SAl) Platform. We intend to use the FSA as a tool to identify actionable areas for
Improvement and to demonstrate that our sustainable farming practices in line with international best practices and standards. Progress on the roll-out of a repeat
assessment in Argentina and an initial assessment of our arable farms in the United States has slowed as a result of the COVID-19 pandemic. In 2021, we are
planning to continue with our assessment plans as the COVID-19 situation permits and to increase our efforts to further leverage regenerative and carbon
sequestration farming practices across our arable farming operations.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Enhance sustainable practices on our arable farms by 2025 0
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66 Weare working to make sure our products are safe and satisfy consumers’needs every day. 9%

Our approach

Our promise to all stakeholders is to deliver ‘Quality you can trust.” Since 1977, we have been committed to providing products and services that are manufactured
to global best practice standards in food safety and quality.

The integrity of the Almarai food safety and quality systems is the shared responsibility of all Aimarai employees to ensure ‘Quality you can trust’in all our products.
The integrity, capability and effectiveness of our systems is supported by training and various multilevel internal audit programs, independently verified by globally
recognized certification and inspection bodies who carry out both announced and unannounced system audits and physical inspections at our sites.

Our facilities hold various certifications which include 1ISO 22000 Food Safety Management and ISO 9001 Quality Management. Furthermore, our infant nutrition
operations and our poultry processing operations are Food Safety System Certification (FSSC) 22000 certified which is a Global Food Safety Initiative (GFSI)
recognized scheme and which will be extended to other manufacturing sites in due course.

To maintain our strong quality and food safety performance, we recognize that it is also important that our employees are well trained within a quality culture.

Employees are provided with tailored training on an annual basis provided by international experts such as AIB International and Campden BRI (UK). We also
have a recognition program in place to support the development of our quality culture.

2020 Performance and initiatives

@ u O &

Zero incidents of non-compliance with Zero number of recalls 100% of production volume 100% of significant product categories
regulations and/or voluntary codes manufactured in sites certified by an covered by and assessed for
concerning the health and safety independent third party according to compliance with product information
impacts of products and services internationally recognized food safety and labeling procedures
management system standard

Despite the new challenges faced by the Covid-19 pandemic we have remained faithful to our commitment to the highest quality and food safety. Our passion for
continuous improvement meant that we adapted to new ways of working so that we were able to stay connected with key stakeholders and enhance our brand
protection. We have developed an online remote auditing protocol that has allowed us to continue assessing new ingredient risks, products and suppliers to
enable efficient, alternative sourcing to meet our changing business needs. Although we had planned to prepare our dairy, juice and bakery manufacturing sites for
GFSI recognized certification this year, we have postponed attempting certification until 2021 as a result of Covid-19 preventative measures and travel restrictions.

Our drive to embrace new technology is gathering pace with our journey towards ‘Quality 4.0." Collaboration of the Quality team and the wider business has
enabled us to develop systemized digital solutions that align with our quality goals and ensure that we are ‘connecting the dots’ across Almarai to make better use
of shared data and turning it into information that we can use to make more agile quality decisions. This journey will continue to incorporate all aspects of Almarai’s
operations when we can start utilizing the artificial intelligence and machine learning capabilities of the system to focus on, and take decisions on, the critical-to-
quality parameters of our products and services.

Our adaptability in moving processes online has also been evident in our training programs. Again, despite the challenges, we have continued to provide active
online training to ensure the competencies required for quality and food safety management are embedded into an even wider audience. Our quality and food
safety survey initiative complements and supports our quality culture. We continued to roll-out the survey to additional manufacturing divisions and finalized the
assessment for our Sales Division. Action plans have been developed and are scheduled for implementation in 2021. In total, we have now reached over 13,000
employees.

We have also reviewed our end-to-end supply chain to assess risk at all parts of the process which will enhance our traceability and enable us to monitor and
control quality and food safety in a more proactive manner. This work consisted of conducting a current state assessment on all new and existing ingredient
suppliers against GFSI recognized certification criteria. Moving forward, we will be utilizing the TraceGains platform for supplier engagement as part of our supplier
qualification, onboarding, and management process. In 2020, 129 of our suppliers and 18% of our manufacturing plants are GFSI certified.

In 2020, we have commenced work on revising our Food Safety and Quality Policy and are planning to publish the updated version in 2021.

Our highlight stories

Making food safety sustainable

In 2020, our 3 annual Almarai Food Safety conference ‘Sustainable Food
Safety in a Changing World?" was presented via a live webinar due to Covid-19
related travel restrictions. As a result of having the conference held online, we
reached an even larger level of attendance, and were pleased to have over 300
guests from five different countries log on for the event.

We engaged three globally recognized speakers from academia and prominent
organizations with expertise in the field of food safety, food manufacturing and
food supply chain.

The presenters highlighted how we can stay ahead of the challenges in a
changing world, but also how we can maximize the opportunities for future food
safety best practices considering Almarai’s vision and mission. Particular focus
was concentrated on the importance of transparency and trust with the global
supply chain, particularly relevant in the current environment.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress QO Limited progress

Goal/Target Progress
All manufacturing sites will have Global Food Safety Initiative (GFSI) recognized certification by 2025 0
All high-risk ingredient suppliers will have Global Food Safety Initiative (GFSI) recognized certification by 2025 O
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bbe are working to make sure that our animals are treated and handled humanely throughout their lifecycle every day %9

Our approach

We are committed to safeguarding the health and wellbeing of all animals within our care, as this impacts not only the animal’s quality of life, but also the quality
and safety of the food we produce. We ensure that the animals we raise to produce our products are properly and humanely treated throughout their lifecycle. We
follow the World Organization for Animal Health (OIE) guiding principles on animal welfare, as well as the universally recognized ‘Five Freedoms’ for animals under
human control.

Almarai’s farms look after our livestock to an exceptionally high standard, ensuring maximum yields and quality. Our Holstein dairy herds have 24-hour support
from professional veterinary teams, year-round shaded housing, and air cooling and showering. Cows are fed a healthy diet that is specifically formulated for their
needs.

We go to great lengths to ensure the right amount of feed is fed by using high quality ingredients sourced from well managed farms. Poultry flocks receive best-in-
class care, ensuring that health consistently exceeds global standards. Such standards are achieved by focusing on high levels of husbandry and nutrition for our
birds. For example, we have a unique air filtration system in our broiler farms. Broilers are housed in climate-controlled barns and are provided with a healthy diet.
Almarai also does not use cages on any of our poultry farms.

Therapeutic antimicrobials are not used in our cows as an alternative to good management. We have a health plan to continually improve our cows’ health with an

emphasis on effective vaccination, good animal husbandry and best hygiene practices. During treatment, our cows are removed from production until treatment
has been completed and they test negative for antibiotics in their milk. With our broiler chickens, we do not use antimicrobials (antibiotics) ever.

2020 Performance and initiatives

@ b » 2

Zero incidents of non-compliance with 100% of cows in enclosed housing 171,983 cows in our herd in Saudi Arabia Preparing for NSF Global Animal
laws and regulations, and adherence with resting areas and 100% of and 195+ million chickens raised Wellness Standard certification
with voluntary standards related to chickens in enclosed cage free
transportation, handling, and slaughter housing
practices

To demonstrate the robustness of our animal welfare practices, we have decided to pursue certification against the NSF Global Animal Wellness Standards. In
preparation, we have updated our standard operating procedures to align to the standards, conducted training for site employees, and identified an Animal Welfare
team. We are currently in the process of aligning our record-keeping practices to the standards and preparing for internal audit and on-site assessment. In 2021, we
are planning to certify six of our dairy farms against the NSF Global Animal Wellness Standard (Dairy Cattle Production) and one of our poultry hatcheries sites
against the NSF Global Animal Wellness Standard (Poultry Hatchery). As the Covid-19 situation remains fluid, our intended plans for certification may be impacted
adversely as a result.

In 2020, we have commenced work on developing an Animal Welfare Policy and are planning to publish itin 2021.

Progress on our strategic goals and targets

Progress: @ Achieved © On-track O Someprogress O Limited progress

Goal/Target Progress

Achieve global animal welfare certification for our dairy and poultry farming operations by 2025 0
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66 We are working to make sure we take a collaborative approach to elevate sustainability in our supply chain every day 99

Our approach

Suppliers play an integral role in our ability to deliver on our commitments to sustainability. At Aimarai, we believe that to become a more sustainable company, we
must work with our suppliers to ensure they act ethically.

Ensuring that the materials and services we use are ethically sourced is not only the right thing to do, but it also stimulates sustainability performance
Improvements for the entire company and supply chain. It is key towards ensuring a sustainable future for our business and positioning us as a leader in
sustainability.

We also believe that we have a duty to our consumers to ensure that the materials and services we use are ethically sourced. Consumers and stakeholders have
Increasing concerns about their p